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Prospect Vision names Allen T. Levenson Vice President of Sales & Marketing 

Hickory, NC, May 7, 2009 - Prospect Vision, Inc., the innovator in equity-based automotive marketing, today announced that Allen T. Levenson has joined the company as Vice President of Sales & Marketing. This is a new position for the company. 

Mr. Levenson, 46, was most recently Vice President of Sales & Marketing with Asbury Automotive Group (NYSE: ABG), one of the largest automotive dealer groups in the country. From 2001 to 2008, he led the sales, marketing, Internet, CRM, and public relations efforts for Asbury, which he helped to take public in 2002. Earlier in his career, he was with McKinsey & Company and Bain & Company, where his clients included both a domestic and a European auto manufacturer. He also founded gazelle.com, a leading venture-funded e-commerce retailer. He earned his B.A., Magna cum Laude, from Tufts University and an MBA in Marketing from the Wharton School of Business. 

"We are pleased to welcome Allen Levenson as a partner in our company," said Robert Paszek, President and Co-founder of Prospect Vision. "Allen brings a combination of exceptional experience in our industry coupled with nearly two decades of helping blue chip companies improve their bottom lines. Allen's unique perspective - understanding automotive retail from a dealer's viewpoint, and having been a Prospect Vision client for seven years - should prove invaluable as we continue to grow our company." 

W. J. (Bud) Bolin, Vice President and Co-founder, continued, "Allen's addition represents an exciting new phase for our company. After helping hundreds of dealerships across the country significantly improve their new and used vehicle sales, our product has now been optimized and we have put the infrastructure in place to allow for vastly accelerated growth. Allen has been brought on to help take us to the next level, and we welcome his knowledge, energy and vision." 

Mr. Levenson commented, "I am delighted to be joining such a great team and a company with such exceptional growth potential. At Asbury, we used countless software products, CRM tools, and marketing solutions, but Prospect Vision is the only one that helped the dealerships consistently move the metalthat is precisely why I have joined up with them." 

About Prospect Vision, Inc. 
Headquartered in Hickory, NC, Prospect Vision was founded in 2001 by Bob Paszek and Bud Bolin, both 30-year auto industry veterans whose experience includes positions as General Managers and dealer principals, ownership of a leasing company, and positions with GMAC and World Omni Financial. Prospect Vision helps dealerships mine their valuable customer databases by using Black Book vehicle valuation data to pinpoint previous customers who are in a favorable equity position. This enables Prospect Vision to craft personalized letters with the customer's current vehicle and monthly payment, and most often offer them the opportunity to buy a new or newer vehicle with no money down and a lower payment. The result of this VIP treatment is qualified showroom traffic that converts with well above average closing ratios and grosses. The company has evolved from a software provider to a completely turnkey service provider with in-house creative, variable image printing and fulfillment services.
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